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TATA Power-DDL’s innovative & earnest efforts has
reformed the Delhi Electricity service
- Reducing losses from 53.1% in 2002 to 5.9% in

20 years of

5.9% Loss
level

consumers
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@ Demand Side Management — Phases
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Journey of Demand Side Management A

TATAPOWER-DDL
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2016-18 ‘
2012-15
2009-12 - Introducing BLDC - Beyond the Meter
Fans Offerings: APFC,
- Unnat Jyoti by Solar, Harmonics,
: : : Affordable LED for All - Energy Audit for 72 AMC of
- Inception of DSM in - Domestic : :
TPDDL in 2009 Efficiency lighting (UJALA) program with Industrial Customers transformer, SEM,
Program (DELP)* EESL oR
with EESL - program
iolncc::gﬂdescent 2Ll - AC replacement

Program

- Awareness programs

ed as "Domestic Efficient Lighting Program (DELP)" on 5 January 2015, urging the people to use LED bulbs in place of incandescent bulbs,
icient, long lasting and economical in their life cycle duration. Towards a q'zcme'z'Tomorrow




"'W' Peak Demand — Delhi and Tata Power-DDL
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Behavioral Shift through Demand Response Programs

Behavioral Demand Response (BDR) — An energy load management program
» Seeks to manage electricity demand at consumer’s end by encouraging them to decrease their consumption
* With incentives (Critical Peak Rebate) or

«  With penalties (Critical Peak Pricing)

bR (&7 W 131apower-aar.com;5enavioral-uemana-Kesponse/Uverview & W U g\ vpoaE

Tata Power-DDL was “first” in India to initiate BDR at High Scale
0 Toll Free No - 19124 / 1800-208-9124 wmor (Q searcH @® roai I

TATAPOWER-DDL Towards a ﬁ'xwwu Tomorrow

° E Xte ns |Ve Iy en g ag e d W|th cu StO mers CORPORATE  CONSULTING SERVICES ~ CUSTOMERS ~ VENDORZONE (SR SOLARROOFTOP  MEDIA

» Assessed capability to Manage peak demand through voluntary Behavioral Demand Response
contribution

URIA &

e 0000472
o o) |

Home/Behavioral-Demand-Response/Behavioral Demand Response

BEHAVIORAL DEMAND RESPONSE ~ REGISTRATION FORM: DEMAND RESPONSE PROGRAM  FAQS

ROSHNI
Hi, Welcome to Tata Power Delhi

Pow : e — i< 3 i i i j
TATA Power Delhi Distribution Ltd. conducted a lucky draw for the customers who supported us by participating in Urja Distribution Ltd

Response Program for FY 2022-23. We are glad to announce the winners for their contribution. 1 am Roshni, your Virtual Assistant
List of the Urja Arpan - Demand Response Program Lucky Draw winners Click Here to Download @
PARTNER WITH TATA POWER-DDL'S DEMAND RESPONSE PROGRAM AND CONTRIBUTE TOWARDS BUILDING A BRIGHTER

s Towards a WTomorrow




A .
‘w' Journey So Far: Behavioral Demand Response

FY 2023 FY 2024 FY 2025
BDR Build-up BDR Scale-up BDR Fully Matured Program
L Az 26,400 Customers Enrolled 1,01,000 Customers Enrolled , 1,05,000 Customers
BDR Pilot ’ .
R (16,000 Resi.+ 10,500 C&l) (71,000 Resi. + 24,000 C&I + 6000 95,000 Residential + C&! 10,000
85 MW Cumulative Load Shed AMR) Customers+ EV Bus Depot
7.7 MW Cumulative Load Shed 07 MW avg shed/event 560 MW Cum Load Shed Target Shed: 360 MW
0.5 MW avg shed/event 35 MW avg shed/event
Study on impact of DR by IIT- Developing communication
Roorkee. capabilities through My Tata Power
App- Q1 FY24
Creation of own M&V Platform Addition of EV bus depots
YoY Results of BDR
Description UoM FY22 FY23 FY24
Customers Targeted Nos 4,417 64,000 1,33,000
Customers Enrolled Nos 2,044 26,400 1,01,000
Cumulative Load Shed MW 7.69 85.0 560 (Target-300)
Average Participation in an Event Nos 880 7,300 27,050
Minimum & Maximum Participation in an Event Nos 630 & 1,300 4,600 & 11,300 12,250 & 44,850
No. of Events Successfully Executed Nos 16 12 16

IUnique Customers Participation Nos 1,990 19,900 91,300
lOowards a %W*Z’ [Omorrow
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Y-0-Y Performance
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@ Customer Engagement

TATAPOWER-DDL

5 . 0 Toll Free No - 19124 / 1800-208-9124
Ded I C at ed We b p ag e & I nfo rm atl 0 n 0 n MR RO CORPORATE CONSULTING SERVICES CUSTOMERS VENDOR ZONE

Webpage Mobile App

Behavioral Demand Response

S M S .33+ L aC S n u m ber Of S M S Home/Behavioral-Demand-Response/Behavioral Demand Response

Tuesday, 17 May « 13:41 Saturday, 28 May * 19:00

Dear Customer, Thank Dear Customer, Don't miss

you for enrolling with Tata the opportunity to save

PQt‘{Vet!'D?LS URJA ARPAfN energy under URJA ARPAN S SO
CHVE D Save Cucioy o] initiative. Get incentive of g i i, O
. Rs. 100 by reducing your e T R e S S P

about the date and time of o f
electricity consumption e 2 22 o

WhatsApp *5+ lacs number of messages peak duration along with o |

thei ti ill -
speerie samed| b 11:00 PM. For more details

notified at your registered

mobile/e-mail Id. For more regarding incentive click | RS e e
e details call 19124. TPDDL https://bit.ly/3vHEd56 . TPDDL R S e o s s B
17 May, 13:41 R R | |

"0

s,
o Famer-00L
s

Tata Power-DDL &

Thank you for joining the sustainable
+ aCS n u I I I er 0 C a S journey with Tata Power-DDLs URJA
" ARPAN program against CA number
60000000002.

TPDDL BILL ON WHTSAPP 5 9 TPDDL BILL ON WHTSAPP

P DRIA

ARPAN
TATAPOWER-DDL s

One to One
Calling

‘CEM 2022.23/ BDRI Acks 301 Offica of HOG (CEM)

To,

. R
URJA ARPAN Intimation o e L o o oo oo
LN e 0

DELm noon LANDMAIK KISHAN BRAWAN

Based on your enrolment advance
intimation about the event date and

timings will be shared. The Events
will be for 2 hours duration. It is
recommended to minimize your
electricity usage during the

event, for which you will be suitably
rewarded with incentives and
attractive prizes based on your

Engagement with 10+ Residential Welfare

Looking forward for maximum

CRNo. 63018038006

I's Time 10 save energy for

CAS0000000002. Get first tine DS —
encolment bonus of  Rs 50 and v o
pddtional incentive of Rs 100 by
recducing your electricity Consumplion
between 2.30 PM t0 4.30 PM dated B A e o8 st s v ot i
27052022 f ;

Connect with
H H participation. >
RWAS Associations (RWAS) =i o W
Don’t miss the opportunity to save
energy under URJA ARPAN initiative.
Get incentive of Rs.50 by reducing

your electricity consumption today
between 9.00 PM to 11.00 PM.

shared through SMS / -Mall / WhatsApp by Tata Pawsr-ODL for
mm lecyiclly consumption. As per our recrds your
e SE18821818 an0 Not Avallblo - In case of any revsion

Foe more details click hitps // www
Aatapower-adl comy/Behaviorl —— ,
Demand Response/Overview vosd U

For more details regarding incentive
click https://wwwe.tatapower-ddl
com/Behavioral-Demand-Response
/Overview —




"'w' Impact : Y-0-Y Behavioral Change

Increase in multiple event participation in CFY without incentive is indicative of behavioral change Total Participated Customers
* FY22:1,990
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S A Customer Feedback

The Behavioral Demand Response
Program is a great initiative by
Tata Power Delhi Distribution
under which we can save energy
through optimum utilization.

The energy saved can be used for
essential requirements.

Vishal Vadhera
Pitampura

We were excited to be a part of Tata §
Power-DDL’s Behavioral Demand
Response Program as this was a
first-of-its-kind initiative that was S

| being carried out. | used to switch

off the television, and listen to
music on my mobile phone during
the designated events.

Shreya

- Pitampura

11

We received SMS from
Tata Power-DDL regarding the
Behavioral Demand Response
Program which involved energy
saving during the peak demand
periods. My family used to switch °
off all extra lights, fans,

ACs and sit in one room using  pr. Veeta
single AC during the event. Malkaganj, New Delhi

The Demand Response Program
helped us save energy through
minimum use of power during the
designated slots. This is a great

| way towards building a brighter
future for our country. After the
completion of each of the events,
we got confirmation about our

successful participation. Sumesh
Pitampura

—JWGIUD ) WTOmOI’I’OW



@? Critical Success Factor

TATAPOWER-DDL

“URJA ARPAN” FRAMEWORK

“YRJA
ARPAN

DO THE EARTH A FAVOUR, BE A POWER SAVER

RECOGNITION

ESCO*, SMART

BLDC FANS
5 STAR AC

LEDS

SOLAR EV TUBE LIGHTS

SOLAR ENERGY
MANAGEMENT
DEMAND
~4 ENABLERS ELECTRIC PLATINUM DIAMOND
RESPONSE VEHICLE MEMBER MEMBER
|
PRODUCT LIFE SPAN (YEARS)
EE* LIGHTING HOME s e e e s e T
PRODUCTS AUTOMATION
AC, BLDC* FANS [] [] []
AIR PURIFIER, OFFERINGS
CEYSER R e e

*ESCO- ENERGY SERVICE COMPANY,; BLDC- BRUSH LESS DIRECT CURRENT; EE- ENERGY EFFICIENT



Kl URJA ARPAN CAMPAIGN TARGET J'

TARGET TO ACHIEVE UNDER URJA ARPAN cAMPAIGN

/

10 MILLION
NUMBER OF
TREES
REQUIRED TO
MITIGATE CO,

TARGET OF REDUCTION IN

EARNED UNITS CO2 EMISSIONS
300 MUS 270 LAKH TONS

AN
W # 4\

3 TREES IN

100 UNITS A YEAR

79 KG CO2

s L£

-

ﬂ}, ‘

SAVING OF 100 UNITS IS EQUIVALENT TO REDUCTION OF 79KG CO2, RESULTING IN SUBSIDING THE BURDEN OF 3 MATURED TREES IN A YEAR

d—

L E
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Pledge for Urja Arpan to create pool of 1 Lakh Climate Conscious Citizens

Urja Arpan Pledge by 400 Students of Urja Arpan Pledge by 400 Students of
CRPF School, Rohini e RS > Prabhudayal School, ShalimarBagh

— Urja Arpan Pledge by 4(1(2l Students of IIHM, Pusa
Towards a Wz’ Tomorrow
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@» Customer Engagement with Stakeholders

TATAPOWER-DDL

Customer Engagement

- Digital Campaigns: Weekly engagement on Social Media.

- Physical Campaigns: Regular interaction through camps, sessions
and events at Schools, RWAs and IWAs.

- Media Presence: UA stories on print media.

Tata Power-DDL + Follow *=*

2

bsite: httpsi//urjaarpan.com

#urjaarpan #sustainability #energycon: yation

Urja Arpan

ces =



' 0000

B info@urjsarpancom @ Get Directions

0 URJA fome AboutUs Resourcesv Gallery Registration ContactUs Toll Free No - 19124 / 1800-208-9124

TATAPOWER-DDL ARPA N

w

Knowledge Partner

WHAT IS URJA ARPAN?

With Effect From April 2022
AL “Urja Arpan” an initiative of Tata Power-Delhi Distribution Ltd aims to encourage responsible and optimal electricity
consumption through use of energy efficient products and services among individuals and organizations and persuade
E e citizens for practicing sustainable lifestyle for a greener tomorrow
Rk i =~ =
Read More
a"
g = SAVING THROUGH URJA ARPAN

gumrs 209.12 Vus l, @; 165204.8 1ons l, gnkees 6.2 7 MILLION
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Towards a Greeners TomdTrow, .

TATA POWER-DDE




