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MARKETING ASSETS

We believe that each and every one of us has the power to make a meaningful impact, and we’re not here to dictate how you do it.
If you have a ‘24 hours for clean energy’ idea that is not listed below, run with it and let your creativity lead the way.

Sensitize
your
community

Community
meeting
Showcase a clean
energy watch
party

Engage
your local
leaders

Speak to at least one
of your local leaders
on clean energy

Encourage clean
energy policies at
local and national
level

Amplify clean
energy ideas and
messaging by
tagging community
groups, schools, or
local decision-makers
to encourage public
support for clean
energy

Organize a

clean energy day

event at your
local school

Energy science fair
where you can build
simple solar cars,
windmill models, or
design a future clean-
energy city

Fun activities such
as bike-to-school
challenges

Clean energy
documentaries and
discussion sessions

Use hashtags
on social
media

Use the hashtags

#InternationalDay
ofCleanEnergy

#CleanEnergyDay

as you post your
actions on social
media.

Feel free to tag
Sustainable Energy
for All on X, Facebook,
Instagram, Linkedin,
Threads TikTok and
Bluesky.

Follow
us

Follow SEforALL
and support our
causes

Facebook
Instagram
LinkedIn

X (Twitter)

YouTube
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https://bsky.app/profile/seforallorg.bsky.social
https://www.facebook.com/sustainableenergyforall
https://www.instagram.com/seforall/
https://www.linkedin.com/company/seforall
https://twitter.com/SEforALLorg
https://www.youtube.com/SEforALL/featured
https://trello.com/b/aoP32sVr/seforall-clean-energy-day-2026
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ORGANIZE
A CORPORATE EVENT

Clean energy is not just good for the planet, itis good for business!

On Clean Energy Day, businesses can signal leadership, inspire their
teams and help accelerate the shift to reliable, affordable, renewable
energy for all. It is a chance to stand out, spark innovation and be
part of a global movement shaping the future of sustainable growth.

EMPLOYEE ENGAGEMENT

How to get started? (Practical tips)

Collective impact can be achieved through participants’ actions
that allow them to reconnect with our planet, restore our planet,
learn more about our planet, or inspire others to care for it.

Anyone should be able to take part in your ‘24 hours for clean
energy’ event anywhere, in any way that suits them

It should be an enjoyable experience, aligned with a variety of
lifestyles, habits and interests.
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CLEAN ENERGY DAY SHARABLE 7 AMAZING FACTS
OVERALL CARD INFOGRAPHICS ABOUT ENERGY



https://trello.com/b/aoP32sVr/seforall-clean-energy-day-2026
https://trello.com/b/aoP32sVr/seforall-clean-energy-day-2026
https://trello.com/b/aoP32sVr/seforall-clean-energy-day-2026
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6 CORPORATE EVENTS YOU COULD ORGANIZE

Generate power Carpool Cycle to work
by cycling to work challenge

Photo: UNOPS

Help install clean energy
for social facilities such

Use clean energy Fun outside activity

for your meeting for the whole office CUSTOMER RELATIONS

as clinics and schools

@ Shareyour clean energy ideas with your
community.

BUSINESSES AS THE CATALYST FOR CHANGE

@ You can organize customer visits or
corporate social responsibility activities
0 Align your corporate objectives with global goals by: that are linked to clean energy.

@ Mapping the Sustainable Development Goals (SDGs) to your business
model by identifying which goals relate directly to your industry (for example

clean energy companies align with SDG 7 and banks with SDG 8 and 9).
REDUCING CARBON FOOTPRINT

@ Conducting a detailed assessment that can determine which goals have
the biggest impact on your stakeholders and where you can contribute

T @ Practice energy efficiency

@ Userenewable ener
@ Setting measurable targets by aligning with recognized global and regional %

s @ Support sustainable suppliers

6 You can also join the Energy Compacts and develop voluntary commitments PARTNER WITH SEFORALL -
to achieving SDG?7.
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https://www.seforall.org/programmes/un-energy/energy-compacts
https://www.seforall.org/who-we-are/support-our-work

FUN ACTIVITIES FOR YOUR

FRIENDS AND FAMILY
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Clean energy starts at home and every one of us has the power to make a positive impact. This can be by ‘smarter’ energy
consumption, making healthier choices and helping protect the planet for the next generation. As a family or as a group of friends
you can carry out impactful planet-saving initiatives and actions. Here are some ideas.

Visit a local solar
farm, wind turbine
site, hydro plant
or energy-efficient
building. Many
utilities offer
guided tours.

Spend the day
minimizing
electricity use
by using public
transit or biking.

Switch to green
power and switch
to LED bulbs.

Watch
documentaries

or films about
sustainability and
renewable energy
(Don’t Look Up,
Before the Flood,
2040).

Create an energy-
focused playlist
and share it with
your friends and
family.

Use energy-smart
cooking methods
such as pressure
cookers, induction
stoves, or batch
cooking.

Planting trees
and/or growing
food reduces
long-term energy
needs.

Share clean
energy ideas
with your friends
and family (on
social media) -
using assets in
the social media
toolkit
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Donate to SEforALL.

Follow SEforALL
on social media.

Facebook

Instagram

LinkedIin

X (Twitter)

YouTube



https://trello.com/b/aoP32sVr/seforall-clean-energy-day-2026
https://bsky.app/profile/seforallorg.bsky.social
https://www.facebook.com/sustainableenergyforall
https://www.instagram.com/seforall/
https://www.linkedin.com/company/seforall
https://twitter.com/SEforALLorg
https://www.youtube.com/SEforALL/featured
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SHARE YOUR IMPACT

When we raise our voices together, we send a powerful message that clean, reliable, affordable energy is a necessity. By sharing
our stories, championing solutions and calling for action, we can influence the decisions that shape our homes, communities and
future. Change does not happen in silence — it happens when individuals step forward and demand better.

@ Postaphoto, shortvideo, or simple message about what clean energy means
to you, utilizing the branding assets in our social media toolkit and share your
thoughts with the world.

Use the hashtags #InternationalDayofCleanEnergy #CleanEnergyDay as you
post your actions on social media. Feel free to tag Sustainable Energy for All.

Inspire others to take action.

Talk to friends, neighbours, and co-workers about small actions they can take.
Host or participate in a podcast or webinar.

Write a blog.

Share resources, tips, infographics, or your own 24 hours for clean energy
idea on WhatsApp or your social media platforms.

Host an event within your community.

Invite people over for an art exhibition, a watch party, solar gadget demo, or
a short discussion about energy savings and clean alternatives.

Follow SEforALL on social media.

Donate to SEforALL.
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@ B U I LD When we know how energy is produced, used and at times wasted, we

are better equipped to cut unnecessary consumption, choose cleaner
YO U R alternatives and support policies that drive sustainable progress.

Utilize the following infographics to spot opportunities for change and

KN OWLEDG E contribute to a future where clean, reliable and affordable energy is
available for everyone.

MARKETING ASSETS

NOTE: Do not use the SEforALL logo in your communications not unless you have an existing partnership MoU or signed contract with SEforALL
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@ B U I LD When we know how energy is produced, used and at times wasted, we

are better equipped to cut unnecessary consumption, choose cleaner
YO U R alternatives and support policies that drive sustainable progress.
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NOTE: Do not use the SEforALL logo in your communications not unless you have an existing

partnership MoU or signed contract with SEforALL
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NOTE: Do not use the SEforALL logo in your communications not unless you have an existing partnership MoU or signed contract with SEforALL
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TO BECOME A CAMPAIGN PARTNER, CONTACT:
Sherry.Kennedy@SEforALL.org

SEFORALL.ORG/EMPOWER


http://SEforALL.org/EmPower
mailto:Sherry.Kennedy%40SEforALL.org?subject=

